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Lexus is embarking on a new digital content collaboration with CNN International Commercial (CNNIC).
The partnership elevates one of Lexus’ core values, the concept of Japanese hospitality, Omotenashi,
and its application in the luxury sector around the world.
A sponsored editorial series by CNN Style, ‘Masters of Experience’, demonstrates the intricacies, expert
knowledge and craftsmanship that contribute to the world’s most extraordinary experiences, pillars
which are inherent to the Lexus DNA. As a brand, Lexus’ vision is routed in creating amazing
experiences by transforming function into emotion, performance into passion and technology into
imagination, all under pinned by Omotenashi. The principles of Omotenashi, anticipating the needs of
people before they arise, are at the heart of the Lexus customer experience. The collection of six
videos and eight multimedia features include a detailed account of the 32-course tasting menu at
Sweden’s three Michelin starred restaurant Fäviken, and a journey aboard Japan’s Seven Star train. The
stories explore how a discerning global clientele seeks to discover new experiences and expand their
imagination.

A branded content hub, ‘Pioneering Spirits’, is home to interactive features devised by CNNIC’s in
house studio, create. The hub hosts stories of people that go above and beyond in their artistry and
invention, from Takumi craftsmanship and the 300-year-old technique of hand-cut kiriko glass used for
the new Lexus LS, to the imaginative technology in creating new sound environments.
The sponsored and branded content is promoted natively across CNN Digital platforms and deﬁned

audiences are reached on social media using data targeting tools, CNN AIM (Audience Insight
Measurement) and Turner’s Launchpad. The campaign features the new Lexus LS, a car engineered
and designed with an innate pioneering spirit at its core, to set a new standard for premium cars in the
future. The campaign aligns the new Lexus LS with CNN’s storytelling and its global audience, targeting
C-suites across France, UK, Italy, Spain, Germany, Poland and Russia.
Petra Malenicka, Senior Vice President Advertising Sales, Europe and the Americas, CNN International
Commercial: “We are delighted to be Lexus’ strategic content partner in this operation and to
showcase through the prism of Omotenashi, the luxury credentials of the Lexus brand. The rich
combination of CNN’s storytelling, data-powered premium content and ample reach will ensure that the
Lexus brand resonates with the target audiences across all key markets.”
About CNN International Commercial
CNN International Commercial (CNNIC) is the division of Turner International responsible for the
business operations of CNN’s properties outside of the United States. All the commercial activities for
brands such as CNN International, CNN en Español, CNN Arabic, CNN Style, CNNMoney and Great Big
Story are aligned within the division. This encompasses the advertising sales, sponsorship
partnerships, commercial content development, content sales, brand licensing, distribution and outof-home operations, business development and marketing for the world’s leading international news
provider. CNNIC is a recognised industry leader in international advertising sales and its use of
award-winning commercial content, produced through its Create unit and driven by its advanced
data usage and digital capabilities, has resulted in strong and enduring partnerships with many of
the world’s most recognised brands. Its Content Sales and Licensing unit has relationships with more
than 1000 aﬃliates ranging from licensing the CNN brand through to content supply contracts as well
as oﬀering consultancy services. CNNIC has oﬃces across the world, with key hubs in London, Hong
Kong and Miami. For more information visit http://commercial.cnn.com

